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“Vibrant Geometry” has been chosen as the design concept for 
this blueprint document as it represents the vibrancy of the social 
entrepreneurship community. The various shapes, sizes and 
colours symbolise how social entrepreneurs, their beneficiaries 
and enablers come together in their own unique ways, joining 
forces for well-being, sustainabil i ty and unity.

Love and Wellbeing

Environmental 
Sustainability

Harmony and Unity
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YA B D ATO’ S R I  I S M A I L S A B R I  B I N YA A K O B
PRIME MINISTER

I t  is the Government’s intention to spur 
the country’s economic development in 
the spir i t  of

“Keluarga Malaysia”,
of achieving high growth rates that is

sustainable, holistic 
and inclusive ,  with

no one left behind .
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In an increasingly interconnected and complex 
world, the challenges Malaysia has to face are 
not ones that can be easily compartmentalised 
and resolved by just the public, private or social 
sectors alone.  Besides, the Government realises 
the need to distant from the common mould and 
enhance our country’s economic growth through 
diverse means in order to achieve our aspiration 
of becoming a developed nation.

For that purpose, social enterprise can play an 
important role in meeting fundamental societal 
needs and fostering social cohesion while 
delivering a more inclusive and sustainable 
economic growth. Although the activities of 
social entrepreneurship in itself are not new, the 
evolution and framing of its concept is gradually 
gaining traction here in Malaysia. 

As aspired by the Twelfth Malaysia Plan (Twelfth 
Plan), it is the Government’s intention to spur the 
country’s economic development in the spirit of 
“Keluarga Malaysia”, of achieving high growth 
rates that is sustainable, holistic and inclusive, 
with no one left behind. 

Further supported by the strategies and initiatives 
in the National Entrepreneurship Policy 2030 
(NEP2030), Malaysia is on track towards 
becoming an outstanding entrepreneurial nation 
by 2030. 

The entrepreneurial programmes in NEP2030 
includes a component for developing an inclusive 
society through social entrepreneurship. This 
is also aligned to the objectives of the Shared 
Prosperity Vision 2030 (SPV2030) of achieving 
sustainable growth along with fair and equitable 
distribution across income groups, ethnicities, 
regions and supply chains, whilst reaching out to 
those who are less fortunate or marginalised from 
society and giving attention to the conservation 
of environment. 

This SEMy2030 lays the foundation to create 
an ideal social entrepreneurship ecosystem 
in Malaysia, an environment in which social 
enterprises can thrive. I hope this blueprint will 
help steer Malaysia’s social entrepreneurship 
towards growth and development and encourage 
more people to become social entrepreneurs. 

Foreword
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In closing, this policy on social entrepreneurship 
cou ld  no t  have  come  a t  a  be t t e r  t ime , 
as  the Government  be l ieves that  soc ia l 
entrepreneurship is “not just a business” but a 
business that involves doing good to people and 
the environment.

I believe generating social impact through 
an entrepreneurial approach will help boost 
not just Malaysia’s economy but also social 
and environmental aspects, of instilling good 
values while at the same time making a positive 
difference in the lives of the rakyat. 

YAB DATO’ SRI ISMAIL SABRI
BIN YAAKOB
PRIME MINISTER
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S o c i a l  e n t r e p r e n e u r s h i p  i s  a  k e y
agenda for  the Min is t ry  of  Entrepreneur 
Development and Cooperatives. Although 
s t i l l  a  g r o w i n g  s e c t o r  i n  M a l a y s i a ,  w e  
recogn ise  tha t  soc ia l  en te rp r i se  have 
t h e  p o t e n t i a l  t o  c r e a t e  g r e a t  p o s i t i v e  
socioeconomic impact or contribute to the 
env i ronmenta l  we l l -be ing  o f  the  nat ion ,  
w h i l e  a t  t h e  s a m e  t i m e  r e m a i n i n g  a s  
prof i table business ventures. 

A s  s u c h ,  i n  i t s  r o l e  o f  s p e a r h e a d i n g  
t h  e  d  e  v e l  o p m e n  t  o  f  M a  l a  y s i  a ’ s  s o  c i  a l  
en te rp r i se ,  the  M in is t r y  has  deve loped 
t h e  M a l a y s i a  S o c i a l  E n t r e p r e n e u r s h i p  
B l u e p r i n t  2 0 3 0  ( S E M y 2 0 3 0 )  w h i c h  i s  
designed to create a cohesive and holistic 
ecosys tem suppor t i ve  o f  t he  g rowth  o f  
social entrepreneurship in the country. 

With the proper ecosystem in place, social 
ent repreneurs wi l l  have a c learer  v is ion 
of accomplishing their business missions, 
thus systemically achieving more impactful 
and sustainable business models. 

Th i s  B luep r i n t  se r ves  as  an  ex tens ion 
o f  the  SPV2030 ,  NEP2030  and  Twe l f th 
M a l a y s i a  P l a n .  T h e r e f o r e  M i n i s t r y  o f 
E n t r e p r e n e u r  D e v e l o p m e n t  a n d 
Coopera t i ves  i s  commi t ted  to  ensur ing 
s o c i a l  e n t r e p r e n e u r s h i p  b e c o m e s  a 
success in Malaysia. 

C o n s i s t i n g  o f  f i v e  S t r a t e g i c  T h r u s t s , 
2 0  S t r a t e g i e s  a n d  4 5  I n i t i a t i v e s ,  t h i s 
document  wi l l  set  the s tage for  the r ise 
of social entrepreneurs, provide the r ight 
s u p p o r t  t o  s o c i a l  e n t r e p r e n e u r s  a t  a l l 

Preamble
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YB TAN SRI NOH BIN HAJI OMAR
MINISTER OF ENTREPRENEUR 
DEVELOPMENT AND COOPERATIVES

levels and encourage greater development 
of social entrepreneurship.

W e  h o p e  t h a t  b y  h a v i n g  S E M y 2 0 3 0 
together with continuous support from the 
Government, Malaysia becomes a nat ion 
that achieves greater social good through 
i t s  bus inesses  who opera te  no t  on ly  in 
pursu i t  o f  p ro f i t s ,  bu t  w i th  the  u l t imate 
aim of contributing back to society and the 
environment.  
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SOCIAL INCLUSION AND EDUCATION FOR ALL 

Prescribed Purposes for Social Enterprise
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EXECUTIVE 
SUMMARY
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The  Ma lays ia  Soc ia l  En t rep reneu rsh ip 
Blueprint 2030 (SEMy2030) with the theme 
“ M a i n s t r e a m i n g  S o c i a l  E n t e r p r i s e , 
Normalising Social Impact” sets the new 
d i rec t ion  fo r  the  deve lopment  o f  soc ia l 
entrepreneurship in Malaysia.  I t  aims to 
mainstream social enterprise as an effective 
contributor to the country’s inclusive, balanced 
and sustainable socioeconomic development. 

The f ive objectives of SEMy2030 are to: 
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Under this blueprint, social enterprise will become a significant contributor in developing a 
prosperous, inclusive and sustainable Malaysia by 2030.

Towards realizing its objectives and policy targets, SEMy2030 has developed 5 strategic thrusts, 
20 strategies and 45 initiatives.
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SOCIAL EQUALITY AND HEALTH FOR ALL 

Prescribed Purposes for Social Enterprise
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INTRODUCTION
CHAPTER 1

1
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Despite long standing efforts at national 
and internat ional  levels to solve social 
problems, social issues are compounding and 
governments are under continuous pressure 
to assist the poor, marginalised and vulnerable 
groups.

Given this scenario, the concept of generating 
social impact through entrepreneurship is 
gradually emerging as an important element 
of economic growth and inclusion.   

INTRODUCTION
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“Social issues are compounding 
and governments are under 

continuous pressure to assist 
the poor, marginalised and 

vulnerable groups.”
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Statistics from around the world have already 
shown recurring and relevant global social 
issues that are signi f icant ly inf luencing 

people’s quality of life and negatively affecting 
the operations of all business entities.

Pressing Global Issues That Are Causing Adverse Impacts To Society And The Environment.
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Traditionally, solving social and environmental 
problems were primarily led by governments, 
development agencies and phi lanthropic 
institutions. 

However, over the years there have been 
increasing cooperation and coordination among 
individuals, start-up companies, entrepreneurs 
and the government in addressing issues that 
influence both people and the environment.

ILO(2021): World Employment and Social Outlook.
CSIS (2020): The Age of Mass Protest.
wir2022.wid.world/methodology and Chancel and Piketty (2021). For 
the period of 1980-2020.
UN (2020): The Sustainable Development Goals Report.
FAO, IFAD, UNICEF, WFP and WHO (2021): The State of Food 
Security and Nutrit ion in the World 2021.
IPCC (2018): Global Warming of 1.5°C.
IPBES (2019): Global Assessment Report of the Intergovernmental 
Science-Policy Platform on Biodiversity and Ecosystem Services.
UN (2019): World Population Prospects.
United Nations Inter-agency Group for Child Mortal i ty Estimation 
(2021): Levels & Trends in Child Mortal i ty.
Consist of internally displaced people, refugees and asylum-seekers.
UNHCR (2020): Global Trends, Forced Displacement in 2020. 
Meningkat 2x berdasarkan sedekad yang lalu.

1
2
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4
5
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7

8
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10
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“Social entrepreneurship is rising in popularity and gaining more importance and it has 
gained greater visibility and recognition for contributing resources to address social and 

environmental problems.”

S o c i a l  e n t r e p r e n e u r s h i p  i s  r i s i n g  i n 
popularity and gaining more importance. It 
has gained greater visibility and recognition 
for contributing resources to address social 
and environmental  problems whi lst  at  the 
same t ime addressing economic issues. 

THE RISE OF SOCIAL ENTREPRENEURSHIP

Social entrepreneurship finds ways, measures 
o r  se t t ing  up  en t repreneur ia l  tac t i cs  in 
o rde r  t o  p rov ide  sys tem ic  so lu t i ons  t o 
social and environmental problems. Social 
entrepreneurship act iv i t ies are consistent 
w i t h  t h e  r o l e  o f  t h e  p u b l i c  s e c t o r  a n d 
Corpo ra te  Soc ia l  Respons ib i l i t y  (CSR) 
in i t iat ives. 

1.1
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Globally, social enterprises are recognised by 
governments as their allies in identifying and 
adequately addressing the needs of different 
target groups. In other words, social enterprises 
are directly assisting governments in reaching 
out to those that are left behind and often not 
covered by any public sector programme.

SUPPORT BY GOVERNMENTS 
ACROSS THE WORLD

1.2
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(Sources: World Bank: Comparative Review of Policy Frameworks and Tools (2017); UK Department for Business Innovation & Skills (2011); 
Ireland National Social Enterprise Action Plan 2019-2022; Scotland Social Enterprise Action plan 2021-2024; KoSEA: Korea Social Economy)

Examples Of Governments’ Rationale For Supporting Social Enterprise
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In the pursuit of building an ideal landscape 
of social entrepreneurship, many countries 
have demonstrated the importance of co-
cons t ruc t i ng  enab le r s  w i t h  t he  pub l i c 
and  p r i va te  sec to rs  t o  deve lop  soc ia l 
entrepreneurship for the social  economy 
sector.

There are six factors identif ied to support 
social entrepreneurship: 

The following shows examples of init iatives 
by both the public and private sectors in 
building the ecosystem and landscape for 
social entrepreneurship.
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1

Republic of Korea

Korea Social Enterprise 
Promotion Agency (KoSEA)

Promotes social enterprise and 
social entrepreneurship under 
the Social Enterprise Promotion 
Act 2007.

Provides a legal entity for 
social enterprise under the 
Community Interest Company 
Regulation 2005.

United Kingdom 

Builds the ecosystem for social 
entrepreneurship in Singapore

Singapore Centre for Social 
Enterprise (raiSE)

Singapore 

CENTRAL AGENCY FOR INFO-STRUCTURE AND REGULATORY 
INFRASTRUCTURE
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2 PROGRAMMES FOR
CAPACITY BUILDING

Portugal Inovação Social 

Provides initiative to facilitate 
social enterprises’ access to 
tailored  programmes in areas 
such as:

Portugal

KoSEA Retired Seniors 
Programme 

Br ings  re t i red  sen io rs  w i th 
expert business management 
skil ls to serve as consultants 
a n d  m e n t o r s  f o r  s o c i a l 
enterprises.

3 MARKET DEVELOPMENT
AND ACCESS

Public Procurement Service 
(PPS)

Provides preference to social 
e n t e r p r i s e s  b y  g r a n t i n g 
addit ional points for bidding 
and contracting.

• Financial management
• Business model
• Impact measurement
• Leadership and governance

Social Value Act and 
Procurement Policy Note 
06/20 

Encourages social value in its 
public procurement contracts. 
A percentage weight ing for 
social value is accounted for in 
awarding public procurement 
contracts.

United Kingdom Republic of Korea

Republic of Korea



MALAYSIA SOCIAL ENTREPRENEURSHIP BLUEPRINT 2030 27

The Netherlands

Social Impact Factory (SIF)

P r o v i d e s  b u s i n e s s  s u p p o r t  
structure for social enterprise 
a n d  m a r k e t  a c c e s s  b y  
connecting social enterprise 
and  soc i e t y ,  p r i va te  sec to r  
and the publ ic  sector .

ES Fund Tise

Advocates the usage of less 
r i g i d  p r o c e d u r e s  a m o n g s t  
government agencies’ publ ic 
p r o c u r e m e n t  a n d  f i n a n c i a l  
schemes.

Poland
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Financing Agency for Social 
Entrepreneurship (FASE)

Promotes the creation of impact-
investment pipelines for impact 
investors and investment-ready 
social enterprises. 

Germany

JEREMIE Sicily

Establishes a Guarantee Fund 
that helps social  enterpr ises 
and Micro, Small and Medium 
Enterprises (MSMEs) access 
to credit.

Italy

4 PARTNERSHIPS FOR RISK-SHARING BETWEEN THE PUBLIC AND
PRIVATE SECTOR

Social Impact Bond (SIB)

B r i n g s  t o g e t h e r  t h e  p u b l i c 
and  p r i va te  sec to rs  ( soc ia l 
or impact investors) to so lve 
specif ic problems.The private 
sector invests in the project, 
and it is executed by the social 
enterprise. Then the investor 
rece ives payments  f rom the 
g o v e r n m e n t  b a s e d  o n  t h e 
result  achieved by the end of 
the project.

United Kingdom 

Portugal Inovação Social

Develops the Social Innovation 
Fund to provide guarantees to 
co-investors, thereby improving 
social enterprises’ risk profiles in 
sourcing for financing.

Portugal
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C o o p e r a t i v e  S o c i e t i e s 
( C o o p e r a t i v e  S o c i e t i e s 
E m e r g e n c y  A i d  F u n d ) 
R e g u l a t i o n s  2 0 1 0  a n d 
M a l a y s i a  C o o p e r a t i v e 
S o c i e t i e s  C o m m i s s i o n 
( C e n t r a l  L i q u i d i t y  F u n d ) 
Regulat ions 2010

P r o v i d e s  a n  a i d  f u n d  f o r 
c o o p e r a t i v e s  a n d  l i q u i d i t y 
support through a loan system 
during times of emergency. 

Malaysia
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6 REGIONAL AND INTERNATIONAL
COLLABORATIONS

Catalyst 2030

Promotes the global movement of 
social entrepreneurs and social  
innovators towards real is ing 
the Sustainable Development 
Goals 2030.

Global

Portugal Inovação Social

The Portugal Social Innovation 
In i t ia t ive was created wi th 
the  European Commiss ion 
as part of the programming 
f o r  P o r t u g a l  2 0 2 0  a i m i n g 
at  f inancing speci f ic  socia l 
i n n o v a t i o n  a n d  s o c i a l 
entrepreneurship intervention 
i n i t i a t i v e s  t o  s t i m u l a t e 
social entrepreneurship and 
promote social  investments 
in Portugal.

Portugal

5 IMPACT MEASUREMENT
AND EVALUATION 

Promotes the use of Social Return on Investment 
(SROI) framework. The framework measures the 
social, environmental and economic impact by 
assigning a monetary value.

United Kingdom United States of America

Social Value 
UK

Robert Enterprise 
Development Fund 
(REDF)
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In  conclus ion,  there is  ev idence that  the 
global social entrepreneurship movement is 
rising to address the compounding social and 
environmental challenges. The movement is 
supported by a multi-stakeholder group which 
includes the public and private sector as well 
as society. 

In  Malays ia,  the soc ia l  ent repreneurship 
movement is also gaining prominence, which 
needs to be recognised by the Government and 
society at large for its growing contribution to 
nation building.  

CONCLUSION1.3
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PROTECT VICTIMS OF VIOLENCE 

Prescribed Purposes for Social Enterprise
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SOCIAL 
ENTREPRENEURSHIP

IN MALAYSIA

CHAPTER 2

2
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In the past, there have been transformational 
forces that have exacerbated social  and 
environmental challenges. These social and 
environmental challenges have an impact 
on the granular level of society, commerce, 
governments and have been inf luencing 
the development of social entrepreneurship 
in Malaysia. These have propelled social 
entrepreneurs to develop business models that 
provide innovative solutions to the challenges.

SOCIAL ENTREPRENEURSHIP IN 
MALAYSIA
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Factors Influencing the Development of Social Entrepreneurship in Malaysia

DOSM (2021): Current Population 

Estimates.15% of total population 

in 2030.

DOSM (2019): Household Income 

dan Basic Amenit ies Survey 

Report. 

JKM (2010-2019): Annual Statist ic 

Report.

DOSM: (2010-2020): Labour Force 

Statist ics, Malaysia. The rise 

in unemployment rate has been 

exacerbated by the COVID-19 

pandemic.   

DOSM (2020): Household Income 

Estimates and Incidence of 

Poverty. 

DOSM (2010,2020): Compendium 

of Environment Statist ics. Pada 

tempoh 2011 hingga 2020.

DOE (2017): River Water Quality – 

Environment Quality Report. Pada 

tempoh 2008 hingga 2017.

MAFI (2019): Agrofood Statist ics.

12

13

14

15

16

17

18

19
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The concept of social entrepreneurship may be 
relatively new amongst the society in Malaysia. 
In reality, social entrepreneurship has been in 
Malaysia since 1922 when the Co-operatives 
Soc ie t ies  Enactment  was gazet ted  (The 
Cooperatives Societies Enactment 1922 [FMS 
Cap.97 lf 1935)

Today, social entrepreneurship takes many 
i ns t i t u t i ona l  f o rms  to  ope ra t i ona l i se  i t s  
economic act iv i t ies such as cooperat ives, 
char i t i es ,  commun i t y  o rgan isa t ions  and 
enterprises. Over this past decade, interest in 
social entrepreneurship has started growing 
more  and  no t  jus t  among en t repreneurs , 
but  f rom academia as wel l  as  the pr ivate 
and publ ic  sector.

As  c i t ed  i n  a  2018  repo r t ,  The  S ta te  o f 
Social Enterprise in Malaysia by the Bri t ish 
Council, it is estimated that there are 20,749 
soc ia l  enterpr ises in  Malays ia  cons is t ing 
o f  0 .8% of  MSMEs,  79% of  cooperat ives 
and 3.47% of  NGOs. 

Compared to  over  n ine  mi l l ion  bus iness 
e s t a b l i s h m e n t s  i n  M a l a y s i a ,  s o c i a l 
enterprises make up approximately 0.2% of 
the establ ishments. Despite support  f rom 
t h e  G o v e r n m e n t ,  t h e  M a l a y s i a n  s o c i a l 
entrepreneurship ecosystem is st i l l  at  an 
infancy stage, unlike cooperatives and the 
rest of the ecosystem. 

C h a r t  1  s h o w s  c o m p a r i s o n  o f  v a r i o u s 
entrepreneurship ecosystems and the key 
enablers for social enterprise, cooperatives 
and MSMEs.

SOCIAL ENTREPRENEURSHIP 
LANDSCAPE IN MALAYSIA

2.1
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Chart 1: Comparison of various entrepreneurship ecosystems and the key enablers for social enterprise, 
cooperatives and MSMEs.
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the aim of making social entrepreneurship a 
self-sustaining, equitable and people centric 
sector. 

In 2018, MaGIC was reassigned to the Ministry of 
Entrepreneur Development and Cooperatives.
In line with the new focus, the National Social 
Enterpr ise  Accred i ta t ion gu ide l ines was 
developed in 2019 and implemented by MaGIC 
to drive social enterprises towards recognizing 
their businesses.

MaGIC was later transferred to the Ministry 
o f  Sc ience ,  Techno logy  and  Innova t i on 
(MOSTI) in 2020, realigning its priority away 
f rom MSMEs in general  to focus more on 
technology and technical based startups.

Agensi Inovasi Malaysia (AIM) was a statutory 
body set up by the Government in 2010 to 
be the primary driver behind Malaysia’s push 
towards developing the innovation ecosystem 
in the country. As part of the development, 
focus was given to social innovation initiatives. 
Various activities were carried out and several 
Blueprints were developed. The agency was 
later dissolved in 2020 based on its 10-year 
mandate as a statutory body.

In 2014, the Malaysian Global Innovation and 
Creativity Centre (MaGIC) was established 
under the Ministry of Finance to develop impact 
driven technology start-ups and an inclusive 
social enterprise ecosystem.  Towards realising 
that vision, MaGIC developed the Malaysian 
Social Enterprise Blueprint 2015-2018, with 

PAST AND PRESENT INITIATIVES 2.2



39

Today, Ministry of Entrepreneur Development 
and Cooperatives is the main Ministry that 
is  lead ing the development  and char t ing 
the way forward for social entrepreneurship 
in  Malays ia .  Towards  recogn is ing  soc ia l 
entrepreneurship in Malaysia, the Ministry 
h a s  d e v e l o p e d  t h e  S o c i a l  E n t e r p r i s e 
A c c r e d i t a t i o n  ( S E . A )  w h i c h  p r o v i d e s 
cert i f ication of legit imate social enterprise 
s ta tus  to  he lp  them access  suppor t  and 
o p p o r t u n i t i e s  p r o v i d e d  b y  t h e  v a r i o u s 
Government  Min is t r ies and agencies.  As 
o f  December  2021 ,  414  es tab l i shments 
have been registered as social enterprises 
under Ministry of Entrepreneur Development 
and Cooperatives and out of this 48 being 
accredited.
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Chart 2 : Government initiatives in social entrepreneurship development.

2010

Focused on 
social innovation

Developed 
the national 
innovation 
strategy

Focused on 
technology start-ups 
and social innovators 
including social 
entrepreneurship.

Developed the 
Malaysian Social 
Enterprise Blueprint 
2015-2018. 

Agensi Inovasi
Malaysia

Malaysia Global 
Innovation and 

Creativity Centre

Key activities undertaken: -

• Social Innovation Blueprint
• Social Progress Assessment
• Social Impact Measurement
• Social Outcome Fund
• Social Finance Roadmap
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Key activities undertaken: -

• Social Entrepreneurship
Bootcamp

• Social Entrepreneurship
Masterclass

• Social Enterprise Scale Up
Programmes

• Social Enterprise Capacity
Building Programmes

• Impact Driven Enterprise
Accreditation

• Buy For Impact
• Pemangkin Usahawan Sosial

Hebat (PUSH)

Key activities undertaken: -

1. Policies
• Social Enterprise Accreditation 

Guidelines (2019)
• Social Entrepreneurship 

Blueprint 2030 (SEMy2030)
• SE Development Committee

2. Programmes
• Basic Social 

Entrepreneurship Course

• Recovery Initiative for Social 
Enterprise (RISE)

• Social Enterprise Basic Scale 
Up Programme

• COOP Social Enterprise 
Programme 

2014 - 2019 TODAY

Spearheading 
the social 
entrepreneurship 
development in 
Malaysia.

The development 
of social 
entrepreneurship 
is made part 
of the national 
entrepreneurship 
development 
agenda.

Kementerian 
Pembangunan 
Usahawan dan 

Koperasi
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The government through its ministries and 
agencies have put in place various initiatives for 
social entrepreneurship in order to move it from 
its current nascent phase to subsequent stages. 

Social entrepreneurship is still fragmented when 
compared to cooperatives and MSMEs, which 
already have established policies and regulations 
to enable market access and provide financial 
infrastructure support. These are prevalent 
issues and challenges that make the current 
social entrepreneurship ecosystem. 

      
   

  
  
   
      
 


“A cohesive and holistic social entrepreneurship ecosystem can e ectively develop 
social entrepreneurs and social enterprise.”

CONCLUSION2.3



MALAYSIA SOCIAL ENTREPRENEURSHIP BLUEPRINT 2030 43



44

AFFORDABLE HOUSING
Prescribed Purposes for Social Enterprise
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ISSUES & CHALLENGES
CHAPTER 3

3
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“There are many issues and 
challenges in developing 

social entrepreneurs in 
Malaysia.”



47

Most social entrepreneurs operate within a 
spectrum of for-profit purposes and operational 
charity for social impact. Society, the private 
and public sectors have yet to understand 
what constitutes a social entrepreneur, social 
enterprise, and social entrepreneurship.

The idea of social entrepreneurship remains 
vague as there is st i l l  lack of  awareness, 
o u t r e a c h  a n d  c l a r i t y  o f  w h a t  i s  s o c i a l
entrepreneurship.

This is especially noticeable in Sabah and 
Sarawak ,  where  there  i s  a  percep t ib le  
lack of awareness of social enterprise and 
limited availability of social entrepreneurship 
p r o g r a m m e s  f o r  c a p a c i t y  b u i l d i n g  o r  
accreditation. This indicates that the existing 
touchpoints or outreach to social enterprise 
is not yet nationwide. 

Without a dist inct and clear framework 
for the registrat ion of social enterprise, i t  
is difficult to account for the actual number 
of social enterprises, measure their 
contribution to the economy and provide 
strategy or policy support for them.

LACK OF UNDERSTANDING AND 
AWARENESS

3.1
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There is no formal policy or clearly defined 
long-term national objective by the Government 
that supports a coordinated development of 
social entrepreneurship in the country. The 
lack of systematic support is partially due to the 
absence of data to show the impact of social 
enterprises to their beneficiaries and society.

Paving the way for social entrepreneurship to 
grow, the Government introduced the Malaysian 
Social Enterprise Blueprint 2015-2018.

However, since its launch until December 2021, 
only 48 out of 414 registered enterprises have 
been accredited as a social enterprise. While 
numerous initiatives have been rolled out by 
other ministries, their focus has been mainly 
on creating social entrepreneurs and less on 
creating and enabling social entrepreneurship 
ecosystem. 

Moreover, these initiatives were often short 
term and mostly relied on the development 
budgets of those ministries.

NEED FOR LONG-TERM POLICIES AND 
DIRECTIONS

“The lack of systematic support is partially due to the absence of data to show the impact of 
social enterprises to their beneficiaries and society.”

3.2
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Cur ren t l y,  t he  soc ia l  en t rep reneursh ip  
ecosystem in Malaysia is fragmented due 
to inadequate coordination and information 
sharing amongst Ministries, agencies and 
the private sector intermediaries in delivering 
programmes for social entrepreneurs or social 
enterprises.

As such, despite having such initiatives, there 
are still areas that are deemed insufficient, 
namely access to financing, business support 
and market.  In addition, there is no single 
point of contact to support social enterprise 
and relevant stakeholders.

FRAGMENTED SOCIAL 
ENTREPRENEURSHIP 
ECOSYSTEM 

“There are still areas that are deemed insufficient, namely access to financing, business 
support and market.”

3.3
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Chart 3: Consensus of social enterprise on sufficiency of support provided to the ecosystem in Malaysia.

Source: Consultant Analysis
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Like traditional businesses, social enterprises 
go through various business life cycle stages, 
which begins with start-up, growth, expansion 
and maturity or decline.

In the maturity stage or at the occurrence 
of a signif icant detr imental  event,  social 
enterprises are often required to reconsider 
pivoting their business model or to cease 
operat ions. Social  enterpr ises that have 
reached the maturity stage, like those in the 
growth and expansion stages, often do not 
have the necessary support to pivot or find 
ways to sustain.

Current ly,  most  soc ia l  ent repreneurship 
activities in Malaysia are at the start-up stage. 
At this particular stage, social enterprises 
require support with specific financial tools, 

DIFFERING NEEDS OF SOCIAL 
ENTERPRISE THROUGHOUT 
BUSINESS LIFE CYCLES

3.4

targeted capacity building and facilitation in 
development of strategic partnerships. Apart 
from that, the needs of social enterprises 
in growth and expansion stages are often 
neglected.



53

Chart 4 : Business Life Cycles.

Source: Consultant Analysis
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“The main reasons for the inability to scale-up are due to the lack of market capacity, 
technology adoption and the “know-how” for scaling up its business model.”

Throughout the business life cycle, scalability 
or scale-up is an important factor for social 
enterpr ise  susta inabi l i ty.  The scalable 
business model is essential to continue its 
purpose-driven activit ies to bring posit ive 
impact to its beneficiaries. The main reasons 
for the inability to scale-up are due to the lack 
of market capacity, technology adoption and 
the “know-how” for scaling up its business 
model.
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Specific expertise and knowledge are very 
much needed in  creat ing a susta inable 
business model. Globally, social enterprises 
are known to be purpose-driven to tackle social 
and environmental issues. Nevertheless, they 
must have a viable business model to conduct 
economic activities to support the purpose. 

A social entrepreneur is always motivated 
by noble intentions. However, when help is 
sought from the government or the private 
sector and the public funds or incentives are 
granted, there should be accountability to the 
privileges by demonstrating a business model 
that is robust and dynamic. 

The business model must clearly identify a 
sustainable source of income, product or 
services market-fit and a prudent management 
of the cost of operations to prove that the 
funds are utilised according to the objectives 
of social entrepreneurship. 

More often than not, inadequate expertise and 
knowledge are the root causes of most social 
enterprises’ inability to sustain.

3.5 INSUFFICIENT EXPERTISE AND 
KNOWLEDGE
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Present ly,  there is no data col lect ion or 
consistency in the reporting of outcomes or 
impact of the activities undertaken by social 
enterprises including cooperatives. As such, 
there needs to be a standard measurement 
to gauge the impact on its beneficiaries. The 
current data collected are quantitative which 
includes the financial data (based on audited 
financial statements) - if available and the 
data collection will only be on jobs created 
or the number of beneficiaries of the social 
enterprise activities.

Impact measurement is an essential part of 
a social enterprise monitoring and reporting 
process. Having an impact measurement 
tool would mean an organisation or business 
would be able to make realistic plans and 

objectives, monitor their businesses, and 
through the process learn and decide on how 
to improve their activities, prioritise decisions 
and consequently aid the social enterprise 
when getting funding assistance or financial 
support. 

Impact measurement and reporting enables 
socia l  enterpr ise stakeholders (such as 
policymakers, financial institutions, impact 
investors and foundations) who are interested 
in invest ing resources to make informed 
decisions.

3.6 LACK OF OUTCOMES AND IMPACT 
MEASURES
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The  impac t  measuremen t  too l  i s  a l so 
fundamental in support ing the scalabi l i ty 
and sustainabi l i ty  of  a socia l  enterpr ise 
business model. Without having a proper 
impact measurement system in place, there 
will be issues in identifying the progress or 
development of social entrepreneurship and 
its impact on society.

“Impact measurement and reporting enables social enterprise stakeholders who are 
interested in investing resources to make informed decisions.”
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3.7 LOW ADOPTION OF 
TECHNOLOGY AND 
INNOVATION

Social  enterpr ises ut i l ise t ransformat ive 
soc ieta l  and envi ronmenta l  so lut ions to 
address unmet needs of economy and society. 

Accordingly, technology and innovation are 
important elements to improve the operational 
efficiency or market access. At present, the 
level of technology adoption and innovation 
among social enterprises to transform their 
business activities is low. 

Social enterprises require support that consists 
o f  grants ,  subs id ies,  t ra in ing,  technica l 
provision of software and applications. In 
addition, social enterprises in rural areas as 
well as in Sabah and Sarawak face challenges 
due to poor connectivity for internet access, 
limited information technology skills and low 
skillset for e-commerce. 
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3.8 RECOGNITION OF COOPERATIVES 

“The lack of clear guidelines for cooperatives presents a challenge in recognising them as 

Cooperatives are similar to social enterprises 
but not all cooperatives fulfil the description 
of a social enterprise. The key difference is 
their target beneficiaries. Social enterprises 
are d ist inct  as thei r  target  benef ic iar ies 
include the poor, marginalised and vulnerable 
groups as well as animal welfare and the 
environment.

Cooperatives on the other hand, are member-
centric and based on their common interest. 
The lack of clear guidelines for cooperatives 
presents a challenge in recognising it as a 
social enterprise. 

social enterprise.”

AS SOCIAL ENTERPRISE
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T h e  G o v e r n m e n t  i n i t i a t e d  t h e  S o c i a l  
Enterprise Accreditation (SE.A) in 2019 to 
cert i fy the status of social  enterprise in 
order to help them access greater support 
and opportunities for growth.

However, there are still existing gaps peculiar 
to  the  gu ide l ines ,  ins igh ts ,  incen t i ves ,  
impacts and governance leading to issues 
such as a confusing accreditation process, 
lack of incentives and the absence of a key 
agency to enforce compliance.

These key issues represent a deterrence to 
the accreditation in bringing on-board more 
social enterprises and raising awareness 
amongst the private and public sectors as 
well as the Rakyat.

To support social enterprise in accessing 
support and providing opportunities to grow, 
these issues need to be addressed in order 
for the accreditation to achieve its goal. 

3.9 ACCREDITATION GAPS
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Malaysia’s economy has been severely hit 
by the COVID-19 pandemic which adversely 
affected individuals, society as well as the 
public and private sectors. Social enterprises 
in Malaysia which are mainly operating in 
the retail and services sectors, were also 
no t  spared f rom the  COVID-19 impact 
especially when the nationwide lockdowns 
were implemented.

Similar to micro and small enterprises, cash 

sustain their businesses amidst the pandemic. 
In order to survive, they were pressured to 
evolve and adapt their day-to-day business 
to survive. 

This includes shifting to e-commerce platforms 
and pivoting their business model, i.e. selling 
of different products and services.

3.10 LANDSCAPE CHANGES DUE TO COVID-19

flow was the main issue for social enterprise to
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Many of the issues and challenges mentioned 
have remained unreso lved desp i te  the 
various programs and initiatives by Ministries 
a n d  a g e n c i e s  f o r  s o c i a l  e n t e r p r i s e s .   
Unfortunately, these issues and challenges 
were exacerbated by the COVID-19 pandemic.     

In the past, most init iatives were 
focused on the creation of new social 
enterprise. This revolved around 
supporting new and early-stage social 
enterprises with capacity building and 
funding.  In order to advance social 
enterprise beyond this initial stage, a new 
direction for growth is required.  

MALAYSIA SOCIAL ENTREPRENEURSHIP BLUEPRINT 2030

CONCLUSION3.11

Therefore, issues and challenges faced by 
social entrepreneurs must be recognised and 
a strategic approach to enable an inclusive 
development of social enterprise is imperative. 

Hence moving forward,   s t ra teg ies and 
init iatives need to focus on strengthening 
the key enablers to form a strong social 
entrepreneurship ecosystem to support social 
enterprise at all stages of the business life
cycle.
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FOOD SUFFICIENCY AND
ACCESS TO WATER AND SANITATION
Prescribed Purposes for Social Enterprise



65

MALAYSIA SOCIAL 
ENTREPRENEURSHIP 

BLUEPRINT 2030 

CHAPTER 4

4
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To overcome the challenges and to grow social 
enterprises, the Government has developed 
the  Ma lays ia  Soc ia l  En t rep reneu rsh ip 
Blueprint 2030 (SEMy2030). SEMy2030 will 
pave the way forward and provide the national 
direction to support social entrepreneurship 
in Malaysia. 
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SEMy2030 is the new national direction for the 
development of social entrepreneurship in Malaysia 
with the aim of mainstreaming social enterprise as 
effective contributor to the country’s inclusive, balanced 
and sustainable socioeconomic development.

4.1 SOCIAL ENTREPRENEURSHIP POLICY 
STATEMENT
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SEMy2030 is aimed at creating an ideal social 
entrepreneurship ecosystem to mainstream 
social  enterpr ise in the economy and to 
normal ise  i ts  soc ia l  and env i ronmenta l 
impact. This shall make social enterprise an 
effective contributor to national development 
and shared prosperity.

4.2 SEMy2030 OBJECTIVES 
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The SEMy2030 has five objectives:
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SEMy2030 has five objectives which are aligned 
to the aspirations, strategies and initiatives 
of the SPV2030, NEP2030, MyDIGITAL and 
the Twelfth Malaysia Plan to support the 
social entrepreneurship ecosystem and to 
mainstream the social enterprise movement.

4.3 LINKAGES TO NATIONAL POLICIES

Through mainstreaming social enterprise 
and normalising its social impact, SEMy2030 
shall contribute to a sustainable, holistic and 
inclusive economic growth along with fair and 
equitable distribution across stakeholders.

“SEMy2030 shall contribute to a sustainable, holistic and inclusive economic growth.”
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Chart 5: Linkages of SEMy2030 to National Policies.
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The brand theme embodies the aims of 
SEMy2030 in br inging cohesive aspects 
of business and society instead of social 
entrepreneurship being just a novelty business 
model that is adopted due to current trends.  
This being said, it is envisaged that the social 
enterprise movement shall be vibrant and 
recognised as a valuable and reliable partner 
to the Government in addressing social and 
environmental challenges. 

“Mainstreaming Social Enterprise, 
Normalising Social Impact.”

4.4 SEMy2030 THEME
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4.5 SEMy2030 TARGETS

SEMy2030 has defined the mid-term and long-
term targets to develop social entrepreneurship 
to mainstream the social enterprise 
movement as effective contributor to 
socioeconomic development that is 
inclusive, balanced and sustainable. 

The targets are defined as follows: - 
enterprise
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The SEMy2030 Strategic Framework is premised upon three strategic lenses which represent the 
key characteristics of a social enterprise in Malaysia and five enablers of the social entrepreneurship 
ecosystem.

Chart 6: SEMy2030 Strategic Framework

4.6 SEMy2030 STRATEGIC FRAMEWORK

Enablers

Strategic lenses
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PURPOSE-DRIVEN

Social entrepreneurs are concerned not only 
with the business profits but also with how 
those profits can be used to benefit people 
and the environment. The activities that are 
carried out include:

	 Promoting inclusiveness and equitable 	
	 opportunities; and 

	 Conserving the environment.

In this way, social entrepreneurs become 
catalysts in solving social and environmental 
problems.

STRATEGIC LENSES4.6.1

1
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UPLIFTMENT2

The type of social enterprises that Malaysia 
wants to develop is one that can bring about 
transformative societal and environmental 
changes by f i l l ing gaps and address ing 
unmet needs in the Malaysian economy and 
society. In this way, the social structure of 
their target beneficiar ies wi l l  be upl i f ted. 
Solutions are always in consideration of the 
people and environment. 

“These solutions address the root cause of the problem rather than the symptoms of a 
societal issue.”

Furthermore, these solutions address the 
root cause of the problem rather than the 
symptoms of a societal issue. These include 
technological  and structural  solut ions to 
address the problem such as the provision 
of new products and services, as well  as 
ut i l is ing new methods of production, new 
markets or new organisational systems.



77

SUSTAINABLE BUSINESS MODEL3

For a social enterprise to be successful, it 
has to have a clear business model that is 
both sustainable and financially viable, while 
at the same time fulfi l l ing its purpose and 
the mission of the enterprise. The business 
model must state the sources of sustainable 
income, customer based, products or services 
as well as resources and funding.

“Social enterprise has to have a clear business model that is both sustainable and 
financially viable, while at the same time fulfilling its purpose and the mission of the 

enterprise.”

The mindset should be one of partnerships, 
collaborative and co-creation whereby the 
social enterprise is ready to work with the 
private, public or government sector, across 
the business supply chain whether in terms 
of communication or to accumulate financial 
and non-financial support for its cause.
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REGULATORY FRAMEWORK AND GOVERNANCE1

The  Gove rnmen t  w i l l  enhance  t he 
National Social Enterprise Accreditation 
to be more inclusive and beneficial for 
social entrepreneurs.

Deve lop  an  e f f ec t i ve  r egu la to r y 
f r a m e w o r k  a n d  g o v e r n a n c e  t o 
ensure Malaysian social enterprises’ 
accountability and develop trust with 
the rakyat  and the pr ivate sector. 

AWARENESS, OUTREACH AND ENCULTURATION2

It  requ i res  the in fo-s t ruc ture  and 
infrastructure to raise awareness and 
outreach for  the socia l  enterpr ise 
movement.

Promote the awareness, outreach 
and enculturation of the nation are 
critical for the social entrepreneurship 
development.

STRENGTHENING THE FIVE ENABLERS 
OF THE SOCIAL ENTREPRENEURSHIP 
ECOSYSTEM 

4.6.2
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CAPABILITY AND COMPETENCY DEVELOPMENT3

To raise the level of innovation in the 
social entrepreneurship, collaborative 
research programmes amongst social 
e n t r e p r e n e u r s ,  a c a d e m i a  a n d  t h e 
private sector are to be implemented. 
These programmes shall  be enriched 
and deve loped in  cooperat ion wi th 
soc ia l  enterpr ises.

Boost the capability and competency 
o f  soc i a l  en t r ep reneu rs  t h rough 
c o n t i n u a t i o n  o f  e x i s t i n g  p u b l i c 
a n d  p r i v a t e  s e c t o r  p r o g r a m m e s 
t h a t  f o c u s  o n  i d e a t i o n ,  s k i l l 
s e t s  a n d  t e c h n o l o g y  a d o p t i o n 
throughout  the business l i fecyc le. 

A st rong encul turat ion programme 
will foster the social entrepreneurship 
mindset and values. Building from the 
ground up, enculturation programmes 
should start from primary to tert iary 
leve ls  and soc ie ty  a t  la rge.  Wi th 

th i s ,  the  nex t  genera t ion  o f  soc ia l 
ent repreneurs wi l l  be wel l  equipped 
with the necessary skills and attributes 
to balance social and/or environmental 
needs wi th business prof i ts .
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ACCESS TO DOMESTIC AND INTERNATIONAL MARKET 5

Homegrown socia l  enterpr ises are to 
be encouraged to extend their  reach 
towards  in te rna t iona l  marke ts  w i th 
adopt ion of  technology. 

This wil l  boost the social enterprise 
movement ’s economic contr ibut ion, 
employment and enable homegrown 
social  enterpr ises to be recognised 
internationally for their purpose-driven 
establishment.

Similar to other businesses, social 
enterprises need to be competit ive 
in market offerings to scale and to 
be sustainable. Collaborations and 
partnerships between the private and 
public sector need to be enhanced to 
promote social procurement. 

The private and publ ic sector wi l l  be 
the advocate for socially responsible 
p r o c u r e m e n t ,  c r e a t i n g  s o c i a l 
awareness throughout  the nat ion. 

FINANCIAL SUPPORT AND INFRASTRUCTURE4

This encompasses the range of key 
stakeholders in the f inancial system 
including the emergence of new and 
innovative financing options.

Improve access to financial support 
and infrastructure as Malaysian social 
enterprises need to be competitive and 
viable like any other business entity. 
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DESCRIPTIONS4.7

SOCIAL ENTREPRENEURSHIP

Social entrepreneurship can be described as “the process where social entrepreneurs provide 
solutions to society’s most pressing social and environmental challenges”.

Social entrepreneurs are purpose-driven with solutions to society’s most pressing social, cultural 
and environmental challenges. Social entrepreneurs bring the process of tackling the challenges 
and are continuously offering new ideas for systemic-level change.

The social entrepreneur aims to bring a positive impact to the targeted social beneficiaries or 
communities or the environment.  Social entrepreneurs are aware that its activities must be sustainable.

SOCIAL ENTREPRENEURS

Globally, there is no common definition of social enterprise. The common phrases used to describe 
a social enterprise include “an enterprise that focuses on addressing social and environmental 
issues to create a positive impact” or “People, Planet, Profit”. This means the social enterprise 
adopts a commercial model for their activities to solve social and environmental challenges 
regardless of interventions from the government or private sector.

SOCIAL ENTERPRISE
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This definition is aligned to the global characteristics of a social enterprise:

A social enterprise is a registered entity under 
a written law in Malaysia, purpose-driven and has 
financially viable business model that addresses 
social and/or environmental challenges, aiming to 
achieve positive impacts to its beneficiaries and to 
the economy.

Moving forward, the social enterprise description for Malaysia is enhanced as follows:

In Malaysia, the previous definition of social enterprise is “a business entity that is registered under 
any written law in Malaysia that proactively creates positive social and/or environmental impact in 
a way that is financially sustainable.”
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SEMy2030 focuses on the social enterprise 
movement as being purpose-driven and having 
clear and identifiable beneficiaries. The driving 
purpose and target groups or beneficiaries 
prescribed are aligned with the SPV2030 and 
Sustainable Development Goals (SDG).

PURPOSES AND TARGET BENEFICIARIES4.8

Prescribed purpose and target group 
or beneficiaries l ist.
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TRANSFORMATION OF SOCIAL 
ENTREPRENEURSHIP IN MALAYSIA

4.9

Towards realising its objectives and policy targets, SEMy2030 has developed five Strategic Thrusts, 20 
Strategies and 45 Initiatives.
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Strategic 
Thrust

1

Strategic 
Thrust

3

Strategic 
Thrust

4

Strategic 
Thrust

5

Strategic 
Thrust

2
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The blueprint is designed to be implemented 
o v e r  1 0  y e a r s  i n  t w o  i m p l e m e n t a t i o n 
phases.   These phases are inter-dependant 
in achieving the long-term goal in bui lding 
a social  entrepreneurship ecosystem and 
to promote role model  social  enterpr ises.

SEMy2030 PHASES OF IMPLEMENTATION4.10

The landscape and support system need to 
be sufficiently developed to enable social 
entrepreneurs and their business to grow 
and thrive 

Phase 1 (2021 – 2025) 
“Strengthening the Social 

Entrepreneurship Ecosystem”

G r o w t h  i n  t e r m s  o f  n u m b e r  o f  s o c i a l 
en terpr ises  as  we l l  as  bus iness  growth 
t o  r e a c h  a  c e r t a i n  l e v e l  o f  c r i t i c a l 
m a s s  t o  c r e a t e  a  s i g n i f i c a n t  i m p a c t . 

The under ly ing outcome of  Phase 1 and 
2 is for the social  entrepreneurs to have 
an influencer ’s effect on bringing ideation 
to  s ta r t -up  and  sca le -up  o f  new soc ia l 
enterprises.

Phase 2 (2026 – 2030)
“Mainstreaming Social Enterprise”
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Diagram 7: SEMy2030 Implementation Phase

The social enterprise is considered to have 
reached a mature stage when the social 
impact  p roduced has  become preva len t 
and  w idesp read ,  i n f l uen t i a l  and  a t  t he 
same  t ime  the  resu l t s  o f  t he  ac t i v i t i es 
car r ied out  are  susta inab le  and eth ica l . 

B y  t h e  e n d  o f  p h a s e  2 ,  s o c i a l  i m p a c t 
i s  env is ioned to  be  a  new norm across 
stakeholders of the social entrepreneurship 
ecosystem. Consequently, social enterprise 
wi l l  then be inclusive, contr ibut ing to the 
socio-economic development of the country
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CULTURAL AND HERITAGE PRESERVATION
Prescribed Purposes for Social Enterprises
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PLAN OF ACTION & 
TIMELINE

CHAPTER 5

5
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CREATE AN EFFECTIVE AND SUPPORTIVE 
REGULATORY ENVIRONMENT, GOVERNANCE 
AND IMPACT MEASUREMENT

STRATEGIC 
THRUST 1

Strategies Initiatives Key Performance Indicators (KPIs) Phases

P1 & P2
Review and enhance benefits to registered 
social enterprises that are linked to the 
accreditation framework.

Enhancing the 
basic registration 
and  accreditation 
framework for Social 
Enterprise

S1

2

P1
Review and improve existing social enterprise 
basic registration and accreditation framework.

1 1 Development of a new framework 
for basic registration and 
accreditation.

2 An increase in number of 
registered social enterprise

3 An increase in number of 
accredited social enterprise

P2

Implement the rollout of the regulatory body and 
institutional framework for social enterprise to 
promote and enable social enterprise growth

Develop a social enterprise regulatory 
body and institutional framework for social 
enterprise

Establishing 
social enterprise 
regulatory 
framework

S2
3

4

Development of appropriate legal 
instruments.4

The roll out of a regulatory body 
and institutional framework for 
social enterprise

5

The plan of action of the SEMy2030 is organised based on the five Strategic Thrust, 20 Strategies and 
45 Initiatives to achieve its objectives. The plan of action will spur the growth of social enterprise in 

line with mainstreaming it and making social impact a norm.
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5 9 10STRATEGIES INIT IATIVES KPIS

Strategies Initiatives Phases

P1

6 Establishment of the 
social entrepreneurship 
development unit.

7 Establishment of inter-
ministerial council.

Strategically aligning 
programmes and 
activities of relevant 
national stakeholders

S3

Establish a social enterprise development unit to drive 
social entrepreneurship including to align, monitor and 
measure the performance of social entrepreneurship 
programmes and activities.

5

Establish an inter-ministerial council to oversee  
implementation of social entrepreneurship development-
related programmes consisting of funding mechanisms, 
legal and policy matters, strategic partnerships, market 
development, impact measurements and reporting.

6

P1
Fortifying evidence-
based policy 
formulation and 
decision making

8 Development of social 
enterprise data library.

S4

Develop an inclusive data library comprising 
of information on social enterprises and their 
stakeholders. 

7

P1

P1 & P2

Introducing impact 
measurement tools 
for social enterprise 

9 Development of the impact 
measurement toolkit

10 The roll-out of the impact 
measurement toolkit.

S5 Develop an impact measurement toolkit to measure 
social and/or environmental impact for social enterprises.

8

Implement the roll out of the impact measurement toolkit 
as an evaluation and assessment mechanism

9

Key Performance Indicators 
(KPIs) 
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ENHANCE AWARENESS, OUTREACH 
AND ENCULTURATION

STRATEGIC 
THRUST 2

P1

Creating mechanisms 
that enable 
networking as well 
as information and 
knowledge sharing

11 Establishment of a social 
enterprise Information Hub.

12 An increase in number of 
registered social enterprises

S6

Establish the Social Enterprise Information 
Hub as a one-stop-centre for information and 
networking platform, as well as a gateway 
to access existing support system for social 
entrepreneurship development

10

Leverage on existing federal and state agencies/
institutions as touchpoints to extend assistance for 
social entrepreneurs or social enterprises at local 
and grassroots levels nationwide

11

P1 & P2

P1 & P2

Enculturating social 
entrepreneurship 
spirit and values 
through education

S7

Foster social entrepreneurship activities and 
programmes in primary, secondary and tertiary 
education institutions.

14

Facilitate development of training, curriculum 
and co-curriculum materials for teachers and 
lecturers or academics to teach and promote 
social entrepreneurship.

13

P1
Develop social entrepreneurship module as part 
of the entrepreneurship curriculum and co-
curriculum in secondary and tertiary education

12
13 Incorporation of the social 

entrepreneurship curriculum into 
the entrepreneurship curriculum 
and co-curriculum in secondary 
and tertiary education.

14 An increase in number of 
registered social enterprises

Strategies Initiatives PhasesKey Performance Indicators (KPIs) 
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5 11 9STRATEGIES INIT IATIVES KPIS

Strategies Initiatives Phases

15 An increase in number 
of registered social 
enterprise

16 An increase in number 
of accredited social 
enterprise

Raising the profile of 
social entrepreneurs 
and their social 
enterprises and 
beneficiaries

S8 Facilitate and support nationwide awareness-raising 
campaigns on the positive contributions of social 
enterprises

15

Introduce social entrepreneurship awards to recognise 
successful social entrepreneurs and social enterprises as 
role models in social entrepreneurship development

16

17 An increase in number 
of registered social 
enterprise

Promote social enterprise as a viable and scalable 
business model for aspiring entrepreneurs through 
youth entrepreneurship programmes

17

Organise social entrepreneurship competitions to create 
interest among students, youths and graduates of 
tertiary education institutions.

18

P1 & P2

P1 & P2

P1 & P2

P1 & P2

18 An increase in number of 
cooperatives registered as 
social enterprise 

19 An increase in number of 
cooperatives accredited as 
social enterprise

Transforming 
cooperatives into 
social enterprises 
towards solidarity in 
the social economy

S10 Review and align the elements of solidarity for 
cooperatives with the concept of social enterprise to 
become social enterprise-based cooperatives

19

Promote awareness among cooperatives on benefits of 
registering under the Social Enterprise Accreditation.

20

Creating interest 
through targeted 
programmes and 
competitions

S9

Key Performance Indicators 
(KPIs) 
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BOOST THE CAPABILITY AND COMPETENCE 
OF SOCIAL ENTERPRISES

STRATEGIC 
THRUST 3

Strategies Initiatives Key Performance Indicators 
(KPIs) 

Phases

Developing tailored 
support in capacity 
building

21 An increase in number 
of registered social 
enterprise

22 An increase in number 
of accredited social 
enterprise

S12

Provide basic social entrepreneurship programs to 
guide and support individuals/organisations that aspire 
to be social entrepreneurs/enterprises.

24

Establish social entrepreneurship catalyst programmes 
for social enterprise in the areas of business planning, 
financial management, product branding, market access, 
leadership, governance and impact measurement.

25

P1 & P2

P1 & P2

P1 & P2

Supporting social 
enterprise ideation 
and initiation

S11

Encourage collaborative research between social 
entrepreneurs, academia and industries for social and 
environmental innovations

23

Facilitate and create opportunities for social 
entrepreneurs to co-create and design solutions to 
social and/or environmental issues.

22

Provide support for viable and scalable social 
entrepreneurship projects undertaken by academia, 
students, graduates and local communities.

21

20 An increase in number 
of registered social 
enterprise
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4 9 6STRATEGIES INITIATIVES KPIS

23 An increase in number 
of social enterprise 
adopting digitalisation 
and technology

Accelerating 
digitalisation and 
technology adoption

S13

Intensify digitalisation initiatives and structured 
digitalisation training programmes for social enterprises.

26

P1 & P2

P1 & P2

Strengthening 
competencies 
of educators, 
mentors and 
coaches on social 
entrepreneurship

S14

Develop programmes for retirees who are experts in 
the field (Senior Mentorship Programme) to serve as 
mentors and consultants for social enterprises.

29

Enhance access and availability of training programmes 
and resources especially for those educators, mentors 
and coaches in rural and remote areas.

28

Introduce certification programmes for social 
entrepreneurship educators, mentors and coaches.

27

24 An increase in number 
of registered social 
enterprise

25 An increase in number 
of accredited social 
enterprise

Strategies Initiatives PhasesKey Performance Indicators 
(KPIs) 
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IMPROVE ACCESS TO FINANCIAL 
SUPPORTS

STRATEGIC 
THRUST 4

Strategies Initiatives Key Performance Indicators 
(KPIs) 

Phases

Develop specific tax incentives to encourage the growth 
of social enterprises.

33

Enhance government co-investment fund programmes 
for social enterprises to provide matching grants of the 
amount committed by philanthropic organisations.

34

Provide microfinancing schemes for social enterprises.35

P2

P1 & P2

P1 & P2

P1 & P2

P1 & P2

P1 & P2

Encourage 
innovative funding 
schemes to support 
social enterprise 
financing

S15 Incentivise the private sector to support the financing 
of social enterprises through investment, philanthropy, 
corporate social responsibility (CSR) initiatives, and 
Waqf

32

Establish a centralised social enterprise investment 
platform via public-private partnership that will enable 
alternative financing such as crowd sourcing and peer-
to-peer financing.

31 Explore the potential for new innovative funding 
schemes for social enterprises through available 
access to private sector and public sector resources.

30 26 Establishment of 
centralised social 
enterprise investment 
platform.

27 An increase in total 
turnover of registered 
social enterprises
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3 9 4STRATEGIES INITIATIVES KPIS

28 An increase in total turnover of 
registered social enterprises 

Enhancing access and 
availability of funding 
assistance for social 
enterprise at different 
stages of business 
life-cycle 

S16

Provide tailored funding programmes for 
social enterprise in start-up, growth and 
business life-cycle

36

P2

P2

P1 & P2

Create an emergency fund that can be made 
available to social enterprises in times of crisis.

38

Introduce credit guarantee schemes for 
promising social enterprises.

37

29 Development of a Social 
Enterprise Financial Safety Net

Strategies Initiatives Key Performance Indicators 
(KPIs) 

Phases

Developing a 
sustainable financial 
safety net for the 
social enterprises

S17
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31 An increase in total turnover of 
registered social enterprises 

30 Establishment of the social 
procurement policy for social 
enterprise.

32 An increase in total turnover of 
registered social enterprises

Enhancing access 
to government 
procurement

S18

Increasing visibility 
of social enterprise 
products and services

S19

Support the development and purchases of 
social enterprise products and services through 
public sector procurement.

39 Create a social procurement policy for social 
enterprise in government procurement.

40

Provide access for social enterprises to various 
e-commerce platforms that is curated for 
targeted buyers to promote their products and 
services.

41

P1 & P2

P1

P1 & P2

Strategies Initiatives Key Performance Indicators (KPIs) Phases

ENHANCE ACCESS TO DOMESTIC AND 
INTERNATIONAL MARKET

STRATEGIC 
THRUST 5
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3 7 4STRATEGIES INITIATIVES KPIS

P1 & P2
Facilitating access to 
international market

S20

Provide tailored export programmes for social 
enterprises.

44

Facilitate compliance of international regulation, 
quality standard and certification

45

Raise awareness of export opportunities among 
social enterprises.

42

Encourage the involvement of local social 
enterprises in regional and international 
conventions and trade shows.

43

33 An increase in total 
turnover of registered 
social enterprises

Strategies Initiatives Key Performance Indicators 
(KPIs) 

Phases
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ENVIROMENTAL PRESERVATION
AND CLIMATE ACTION

Prescribed Purposes for Social Enterprises
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CONCLUSION
CHAPTER 6

6
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S E M y 2 0 3 0  s e t s  t h e  d i r e c t i o n  f o r  t h e 
d e v e l o p m e n t  o f  M a l a y s i a n  s o c i a l 
entrepreneurship through its five strategic 
thrusts, 20 strategies and 45 initiatives.  

SEMy2030 ASPIRED OUTCOMES

The initiatives were developed to overcome 
the challenges that inhibit the growth and 
development of social entrepreneurship in 
Malaysia.6
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Ultimately, SEMy2030 aspires to achieve the following outcomes:
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“By 2030, the social enterprise movement 
will be recognised as a significant 

contributor in developing a prosperous, 
inclusive and sustainable Malaysia.”
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Agitos PLT

AlBukhary International University

Amma On Budget Enterprise

Animal Projects & Environmental
Education Sdn. Bhd.

Aramait ica Enterprise

Asia Talent Sdn. Bhd.

Ata Plus Sdn. Bhd.

Austral Media Sdn. Bhd.

Baroka Blessed

Gasstn Sdn. Bhd.

Bernard Business Consult ing Sdn. Bhd.

Bij i-Bij i  Init iat ive

Borneo Specialty Coffee 

BTOP Academy

Catalyst 2030

Comfort Aged Care Group PLT

Institut Koperasi Malaysia

Cradle Fund Sdn. Bhd.

Department of Statist ics Malaysia

Did My Academy Sdn. Bhd.

Dignity For Children Foundation

Dr. Melissa Foo Suyin

Dumo

Eats, Shoots & Roots

EcoKnights

Edaberan Group Sdn. Bhd.

Everlasting Mus Sdn. Bhd.

FELCRA Berhad

Fuze Ecoteer Outdoor Adventures Sdn. Bhd.

GIATMARA Kudat

Gojob Sdn. Bhd. 

Goodkids Sdn. Bhd.

GV Medhini Consultancy & Resources Sdn. Bhd.

Halaman Nurani Sdn. Bhd.

Happy And Lovely Kids Therapy Centre PLT

Havan Clothing

Homecrowd Sdn. Bhd.

Humankind PLT

In Global Venture

InspiraComm Sdn. Bhd.

Instech Global Resources

INTI International University

Jabatan Hal Ehwal Wanita Sabah

Jabatan Kebajikan Malaysia

Janz Technologies Sdn. Bhd.

Joes Barber Shop Langkawi 

Jujucare Medic

JV Food Culture Sdn. Bhd.

Kementerian Belia dan Sukan

Kementerian Kewangan Malaysia

Kemen te r i an  Pembangunan  Lua r  Banda r 
Malaysia 

Kementerian Pembangunan Wanita, Keluarga 
dan Masyarakat

Kementerian Pengajian Tinggi 

Kementerian Perdagangan Antarabangsa dan 
Industri 

Kementerian Sains, Teknologi dan Inovasi

Kementerian Sumber Manusia

Kivatu Nature Farm

Kokoriu

Komunit i  Tukang Jahit 

Koperasi Tunas Muda Sg. Ara Bhd.

Koperasi Ekonomi Rakyat Selangor Berhad

Koperasi Kariah Masjid Alfalah

Koperasi Kemajuan Perikanan dan Nelayan 
Sabah

Koperasi Pembangunan Desa

Koperasi Qaryah Masjid Taman Bertam Indah 
Kepala Batas Berhad

Krayon Social Partnerships PLT

Lang Tengah Turtle Watch

Langit Collective (M) Sdn. Bhd.

LeapEd Services Sdn. Bhd.

Lembaga Hasil Dalam Negeri 

Litt le Happiness Project

Malaysian Global Innovation & Creativity Centre 

Malays ian Ins t i tu te  for  Debate and Publ ic 
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Speaking Group Sdn. Bhd.

Malaysian Technology Development Corporation

Majl is Amanah Rakyat 

Masala Wheels

Maya Creations Sdn. Bhd.

Mereka Innovative Education Sdn. Bhd.

Mnhero Sdn. Bhd.

Moms Vil lage Venture

Moor Leather and Craft

Mymedikal Healthcare Sdn. Bhd.

My Readers Resources 

MyHarapan

NATIarts Global

Nazkids

NENO Malaysia

Neo-Uprise Services

Odd Technologies Sdn. Bhd.

Perbadanan Pembangunan Ekonomi Sabah

Persatuan Ibu Bapa dan Ahli Intervensi

Pertubuhan Kelainan Keupayan Pembelajaran

Philandure Sdn. Bhd.

Pinkcollar Employment Agency 

Pitch Platforms Sdn. Bhd.

Pops Up Media

PT Foundation

Qalha Enterprise 

Reef Check Malaysia

Rii icycle Tech Sdn. Bhd.

Rubber Industry Smallholders Development 
Authority

Rustic Borneo Craft

Sabah Creative Economy & Innovation Centre

Sabah Credit Corporation

Sabah Economic Development and Investment 
Authority

Sabah Ministry of Finance

Sabah Technopreneur Association

Saintis Ulung Sdn. Bhd.

Sama-Sama Spa

Sarawak Digital Economy Corporation

Sarawak Economic Development Corporation

Satu Creative Services Sdn. Bhd.

Saving Graze Sdn. Bhd.

Securit ies Commission Malaysia 

Silent Teddies Bakery

SK Srikandi Sdn. Bhd.

SM Ecofarm

Social Enterprise Academy

Spirit  Of 57 Sdn. Bhd.

Sunshine Master Care Sdn. Bhd. 

Sunway iLabs 

Sunway University

Supa Readers PLT

Superb Innovative Skil ls Sdn.Bhd.

Suruhanjaya Koperasi Malaysia

Tanoti Sdn. Bhd.

Taylor ’s Education Group

Temper & Sense Sdn. Bhd.

The Asli Co.

T h e  C h a m b e r  o f  S o c i a l  E n t r e p r e n e u r 
Development Malaysia

Tuyang & Heart Init iat ive

Unit  Pelaksanaan Dan Koordinasi  St imulus 
Ekonomi Antara Agensi Nasional 

Unit Perancang Ekonomi

Universit i  Sains Islam Malaysia

Universit i  Malaysia Kelantan

Universit i  Putra Malaysia

Universit i  Teknologi PETRONAS

Yayasan Hasanah

Yayasan Inovasi Malaysia

Yayasan Sabah 

Yayasan Waqaf Malaysia
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